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Shopfitting

Consumer electronics specialist Avensys has just opened 
its fi rst high street shop – a Panasonic Store in Crawley. 
Sean Hannam reports on the reasons behind it

Hands-on in the high street

““We’d wanted to enter the 
white goods market to see 
what it’s like and the layout 

of the new store gave us 
a defined area to put 

a kitchen in
ERT

Our guys all did the Panasonic-intensive, product-
training course before the store opened. Panasonic is 
a reliable brand and they’re going in the right direction 
with what they’re focusing on. Our store manager used 
to be employed at the Sony Centre in Crawley, which 
shut down. He has a good understanding of high-street 
retailing.”

Looking at the year ahead, Mr Wood says: “We’ve 
got our date when the Olympic torch will be coming 
to Crawley – July 17, 2012. We’ll be doing a lot of 
marketing and publicity around that. Next year we’ve 
also got digital switchover in our area and I think the 
Queen’s Diamond Jubilee will help to make people 
happier. Hopefully, it should be a good year.”

SPECIALIST AV company Avensys 
recently expanded its retail operation 
with the opening of its first Panasonic 

Store, which is located in County Mall, 
Crawley, West Sussex.

The move is the first high-street store for the company, 
which already has an out-of-town, multi-brand brown-
goods outlet called Avensys in Copthorne, Surrey. 

Former British Olympic athlete Sally Gunnell officially 
opened the Panasonic Store in late October of this year. 
(see ERT, News, November 4).

“This exciting launch brings the official Panasonic 
brand store to Crawley, while at the same time creating 
jobs for the local community and attracting more 
shoppers to the centre,” says Markus Wood, managing 
director of Avensys.

Opening offers included savings of £300 on a 50in 
3D Smart Viera TV and a £50 cash-back on the DMC-
GF3 Lumix camera.

“I’ve never done high-street retailing before. It’s all 
new to me. As a company, Avensys has been going for 
about 12 years and we’ve been doing retail for around 
nine of those. We’ve a diverse company – we also do 
custom install, pro AV hire, events and exhibitions. 
We’re not solely dependent on retail,” says Mr Wood.

Footfall
The 2,050 square foot Panasonic Store is selling both 
brown and white goods. 

“Our Copthorne shop is in the middle of nowhere 
– it’s a destination store and people drive to it – but 
the Panasonic Store is in a mall with a lot of footfall. 
Business has been good and steady. We’d wanted to 
enter the white-goods market to see what it’s like and 
the layout of the new store gave us a defined area to put 
a kitchen in. We’ve also got a play table so people can 
get hands-on with products like cameras and transfer 
images on to TV screens,” says Mr Wood.

Specialist company Replan carried out the shop fit, 
along with Avensys’s own staff, who installed a demo 
room. The whole process took 12 days to complete. 

“Replan were brilliant to work with – they came up 
with some initial ideas, they developed the layout on-site 
and also made modifications and alterations to make 
sure everything fitted in with our work. It was superb,” 
says Mr Wood.

And how has he found it making the move into white 
goods? “At first, it was a bit strange selling washing 
machines, fridges and microwaves, but it’s been good. 
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